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OVERALL VOTER TURNOUT

Age-Range Based

Gender Broad Ethnic Groupings on Birth Year
Percent Increase Broad Ethnic Percent Increase Percent Increase

Gender 2018 from 2014 Groupings 2018 from 2014 Age 2018 from 2014

Men 51.8 10.9+ 18-29 35.6 15.7+
African American 51.4 10.8+

Women 55 12+ 30-44 48.8 13.2+
White 57.5 11.7+ 45-64 59.5 0.9+
Hispanic 40.4 13.4+ 65+ 66.1 6.7+
Asian 40.2 13.3+




OVERALL VOTER TURNOUT

Education Level

Education
Level

College Degree

Advanced
Degree

No High School

High School or
GED

Some College

2018

65.7

74.0

27.2

42.1

65.7

Percent Increase
from 2014

12.5+

12+

5+

8.2+

12.5+

Other

Other 2018 Percent Increase
from 2014

Alternative Voting 39.8 8.7+

Metropolitan 53.7 12.2+

Non-Metropolitan 52.1 7.7+



VOTE-BY-MAIL POLICY BY STATE
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Data Source: €lye New Jork Times

M Ballots mailed

Mail voting rules for the 2020 election

Absentee allowed for all

N.B

" Excuse required

Ballots mailed
directly to all voters

21%
I

A4 million voters
in nine states + D.C.
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Absentee voting
allowed for all

55%

115 million voters
in 33 states

Excuse required
for absentee voting

24%

50 million voters
ineignt states

States that made changes

Allowing no-excuse
absentee voting

Sending ballots Sending absentee ballot
to all voters applications to all voters

W -

MD DE MA MO

MA  NM W

Other changes to
ease absentee voling

Allowing voters to cite
Covid to vote absentes

AL AR CT NH Ml MM MT NC sC
W oK PA Rl WA
States that made no changes

... Ak A2 FL GA ID  KS M  KY LA MS
.. ME MNE ND ©OH SD WY  NY TN TX

Mote: Connecticut, Delaware, and Massachusetts have authorized absentee voting for all voters and will also

mail absentee ballot applications.
>




POLITICAL & ELECTION

MAIL GROWTH

2020 VOLUME

JANUARY —JUNE
¥ 2014 VS 2020 #

85%
INCREASE
from 2014-2020

2016 VOLUME

2014 VOLUME

UNITED STATES
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VOTER INSIGHTS FROM
PREVIOUS CYCLES




THOUGHT LEADERSHIP

An Introduction to

TAG 57

The Postal Service recommends the use of the red

Tag 57, Poll npaign Mailing, to identify trays,

sacks, and pallets that contain political campaign

mail. Although use of the tag is optional, when used UNITED STATES
it provides greater visibility and makes your mail 7 POSTAL SERVICE.
easily identifiable as it moves through processing and
distribution operations.

UNITED STATES
POSTAL SERVICE

3. °

Types of Political Mail

1. Any material mailed at First-Class Mail® or USPS 2. Any material mailed at First-Class Mail or
Marketing Mail® prices for political campaign USPS Marketing Mail prices by:

IH DIA M‘X - | i

* PACs

S The Credibility
* Super PACs
ittees (federal, state, or local)
Integrating Mall to Influence Voters / 4 ) o * Any other organization engaging in Fa C t O r
P { { UNITED STATES political party issue advocacy or voter mobilization.

L~ POSTAL SERVICE Nat?nnal [:nmmi.ltee or
essional Gampaign Commitice) What one competitive race tells

s are delivered within 2-5 days, consistent with our delivery standards. us about winning elections in 2018

D r i ve R e a C h | n i; r;m; {;cmmarcia] and nonprofit) are deliverad within 3-10 days.
Action to S <y

W ng your local

A Umtes Vistes Pesind borvicr wea end of each tray; to the etrap or label holder of

Amarw am Aansiabiom of Patln ol Caml ot | AARC) shaty wr comere of each pallet (under the ehrinkwrap)
e O g for delivery to your postal facility.

A United States Postal Service and American Association
of Political Consultants (AAPC) study

Form 3600 (Firet Class Mail¥) or 3602 (USPS
CONNECTING WITH WOMEN VOTERS THROUGH THE MAIL ally through Postal Wizard® software or by hard
askad i your mail is Poltical Mail

* % Kk

I Notices

The majority of eligitle voters are womary, and this midterm
alection cycle has more women running for office than aver ated at e alerts Post Office™ facilities and delivery units about a customer's
befare®. Reaching women votars is cloarly Important to istomers are highly encouraged to submit their information through
any campaign. two days in advance of the mail's arrival at a facility. A USPS® political
To uncover the emarging trends amang women votars for this S g P a%% ceive confirmation of the notice.
mickerm election cycla, in the days Immediately following the -

rginia gubernatonal election, on November 7-5, 20717, the
American olitical Consultants (AAPC) and the Political Mail ||"|q|_|irie§,“

- United S! | Service® |oined forces and missioned

H Ow to S a r k oty e aad ¥ Virginia voters, ncluding 6N an volers. A Political Mail Inquiry notifies the appropriate Post Office facility or Business Mail Entry
read their mall immediately Unit, the receiving unit, and a Political Mail Strategist of issues related to a Political Mailing.

Here are soma quick facts from the survay about how women . . . PR . .
upen see and wemen find e s ' - x 2 Customers may use the Political Mail Inquiry webform to initiate an inquiry and report
interact with political mall, including tips on the bast ways to

- < N R . . . R
vOt e r Act I o n g AR S ixinch Rawcald vokers concerns such as delivery delays, damaged mail, misdelivered, or undelivered mail.

WOMEN TRUST MAIL MORE THAN ONLINE MAIL KEEPS WOMEN

The best-practices guide AND TV ADSH INFORMEDS

The stats don't lie, Women—especialy Miermisl worman voters— It's mot just sbout trust—it's sbout To ensure the best service, please complete Postal
v - Hy o v In fact, y ta for o i
oo Trhed v lorpodnii fergiishensdarer heirduen S S Statement Form 3600 or 3602 as applicable, fill the
5% af Women Say Polsical Mail webform with as much detail as possible, and use the
Made them an Intormed Voter e . . = .
red “Tag 57" to identify your mail as Political Mail.

Whe Trust Pol

risements Se ‘ * ' ' ' ' ’
For additional information please vieit delive

65% of Milkennial Women Say Poltical R § oo " . ok 20980
DOl Ptasis Shath o Bifaniied Vonsy United Statee Poetal Service » 475 L'Enfant Plaza, SW, AM 5516 = Washington, DC 20260
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2020 THOUGHT LEADERSHIP
& VOTER INSIGHTS




2019 VOTER
SURVEY

UNITED STATES SAAPC
B POSTAL SERVICE. (*) o Tm. Y W0~

BULDNGTRIST
WTHVOTERS 4

In a Time of Heightened ¢ R
Skepticism, New Research
Reveals Voters Still Trust
Political Mail

A United States Postal Service® and American Association
of Political Consultants (AAPC) study



cantetl Connet ,
to Voters

How to Deliver a Personal Touch
During Times of Uncertainty

An AAPC Guide to Winning in 2020 —Joint Study Sponsored by the United States Postal Service




YOUNGER
VOTER
SURVEY

The
Shifting
Voter
Mindset

Why direct mail is the new
way to reach new voters

= UNITED STATES
P POSTAL SERVICE o




DELIVER THE WIN® WEBSITE

Q ] g el ’ Deliver The Win
=
‘. P -

JOURNE
» TO THE W

Harness the power of digital and the o i
authenticity of physical to drive voter = : [l =
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DRIVE VOTER ACTION

BOOST GOTV CHANNEL INTEGRATION RESEARCH AND INSIGHTS TOOLS AND RESOURCES

WINNING STRATEGIES THAT BOOST CAMPAIGN EFFECTIVENESS

SX—T

SURVEY: MAIL CONNECT WITH THE DIRECT MAIL AND)
°;’g’;zg’;’ygﬁg° DELIVER VOTER INSIGHTS FROM THE MAJORITY OF DIGITAL

NG ACTION WITH MAIL 2018 MIDTERM ELIGIBLE VOTERS — INTEGRATION FOR
ELECTION WOMEN THE WIN

deliverthewin.com




DIRECT MAIL IS THE NEW WAY TO REACH NEW VOTERS




CAMPAIGN
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Success in 2020

Spark Voters
to Cast Their
Ballots

Leverage the Media
Mix to Inform &
Influence Voter
Decisions

Establish Trust
with Voters
Throughout
the Campaign

Introduce the
Candidate to
the Voter at Home




Introduce the Candidate
* to the Voter at Home

VOTERS AT HOME
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USE MAIL EARLY BUILD A “NO-CONTACT” 2 = 3
Direct mail can grab a voter’s attention CAMPAIGN - I n -
and offer deep and memorable Direct mail, television, radio, digital, and Americans don’t feel
information, which makes it an phone banking will replace campaign comfortable going to
effective way to introduce a candidate tactics that don’t comply with public health a polling place?
early in the campaign. or new social norms this campaign cycle.
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Establish Trust with Voters
Throughout the Campaign
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DEVELOP VOTER TRUST
WITH MAIL

Direct mail is one of the most trusted channels
by voters. Mail enables campaigns to back
up what they say by citing facts and being

transparent with sources.

mE=

USE MAIL TO EFFECTIVELY
CRITIQUE OPPONENTS

Direct mail is a highly effective way to

illustrate the differences between candidates.

It’s highly targeted and powerfully visual, so
you can offer a unique contrast between
messages depending on the voter universe.

* K Kk Kk Kk
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TARGET VOTERS
WITH DIRECT MAIL

Voter targeting has really evolved, having
become increasingly data and model
driven, and direct mail can now be used
with precisely tailored messaging to
specific voter demographics.



* Leverage the Media Mix
to Inform & Influence
Voter Decisions

VOTERS MAKE UP THEIR TRACK YOUR MAIL PIECES DIGITALLY INTEGRATE YOUR
MINDS EARLY IN REAL-TIME MAIL PROGRAM

Campaigns should consider reaching out to The Postal Service’s Informed Visibility® Service The Postal Service’s Informed Delivery® Service is
voters earlier because they are increasingly brings near real-time tracking data to deliveries the email notification service that allows residents to
determining who to support months before of direct mail pieces.* Campaigns can use the digitally preview incoming direct mail and packages

Election Day. Direct mail can be effectively service to execute phased communications scheduled to arrive soon.* It offers campaigns the

used to introduce a candidate or issue in a —knowing that the mail piece has arrived opportunity to engage voters through synchronized
thoughtful, in-depth way. enables you to then contact voters through direct mail and digital marketing—voters can see the

other channels to reinforce the messaging. mail piece that has arrived at their house, and then
click on the link to a campaign or donation web page.
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Spark Voters to Cast
*x1x Thelr Ballots

= I
START EARLY

GET THE START WRITING USE SHARE MAIL®
abetntee ballots bl fan DETAILS RIGHT GOTV CONTENT NOW
expanded role in the election, Explain the mechanics of
campaigns should start absentee voting, such as
contacting voters in the months

Volunteers who are engaged

SERVICE
months before an election may

how to return absentee ballot
before the election to ensure they

requests. It varies by state,
understand the options to cast

For voter registration and vote-

by-mail, Share Mail® service
be looking for ways to contribute

their ballot. This may mean state
and local campaigns should not
wait for national campaigns to
start educating voters on their

voting options.

but some campaigns plan
to send supporters pre-paid
envelopes for absentee ballot
request forms and voter
registration forms.

early. Utilize them now to prepare
handwritten GOTV postcards that
can be mailed in the final weeks
before Election Day to voters
who may need an extra push
to get to the polls.

is a customized direct mail
product that works like a word-

of-mouth marketing tactic. It
enables campaigns to pre-pay for
postage and then track usage
—the invoice comes at the end
of the month and the campaign
only pays return postage for mail
pieces that are sent.*




RED TAGGING

Benefits of Tag 57:

1

Clearly identifies trays, sacks,
and pallets that contain political
campaign mail.

3

First-Class Mail® items are delivered
within 2-5 days and USPS Marketing
Mail® items are delivered within 3-10
days, consistent with our delivery
standards.

2

Provides greater visibility to mailings
as they move through processing and
distribution operations.

A

Should a problem occur, there is a
dedicated web form that directly
alerts the appropriate postal officials.



MAIL NOTICES AND INQUIRIES

~
@ english @ Locations ¢ ) support &* Informed Delivery Register / Sign In

E USPS.COM Quick Tools Mail & Ship Track & Manage Postal Store Business International Help

ALERT: SEE HOW USPS IS DELIVERING FOR CUSTOMERS AND EMPLOYEES. READ MORE »
Report Your Political Mailing

Political Mailing Notice Political Mailing Problem

Notify USPS® of your political mailing. Providing a copy of your mailpiece To report a problem with a political mailing that we've already processed,
and your PS Form 3600 or 3602 will help us plan for receiving your mail in submit our online help form. For us to better assist you, please have a copy
advance, of your mailpiece and your PS Form 3600 or 3602 ready to upload.

Create a Notice Report a Problem

oegpoe-

= USPSCOM

HELPFUL LINKS ON ABOUT.USPS.COM OTHER USPS SITES LEGAL INFORMATION

Contact Us About USPS Home Business Customer Gateway Privacy Policy

Site Index Newsroom Postal Inspectors Terms of Use

FAQs USPS Service Updates Inspector General FOIA

Feedback Forms & Publications Postal Explorer No FEAR Act EEO Data
Government Services National Postal Museum

Careers Resources for Developers

Copyright @ 2020 USPS. All Rights Reserved.

https://tools.usps.com/political-mail.htm
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INFORMED DELIVERY® SERVICE

Here’s what an Informed Delivery® interactive
campaign looks like to the recipient:

Lt REPRESENTATIVE IMAGE:

Informed Delivery Daily Digest 7:52 a.m.

Ea COMING TO YOUR MAILBOX SOON Mallers Can replace the grayscale Image

= | with a full-color Representative Image.
SUPPLEMENTAL CONTENT: |

Mailers can include color images and —
Interactive content that accompany the
scanned image of Representative Image. AUTTLE WinninG o= FOR FLATS:

CAMPAIGN ADVICE?
Think direct mail.

E UMITED STATES
! POSTAL SERVICE «

Without a Representative ‘
Image, a user will see this.

* k ok k ok k ok

FROM U.S. Postal Service

Go to DeliverTheWincom ©

L

A mail piece for which we don’t
currently have an image is included
in today’s mail.

MAIL PIECE IMAGE:
Users receive emails with grayscale
Images of the exterior, address side
of incoming letter-sized mail pieces.

Note: Informed Delivery® Service users will see images of your mail
pieces if they are scanned through USPS automated equipment,
regardless of whether an interactive campaign is applied.

[ >]




INFORMED VISIBILITY® SERVICE

Here’s how Informed Visibility® works:
Enables you to determine when your Offers near-real-time
mailing has reached its destination and _lhﬂimﬁﬁl delivery reporting
seamlessly coordinate your campaign data that can be
efforts across all channels to reinforce % customized to fit
your message. your specific needs

using filters.
United States
Post Office

=A

Provides end-to-end mail tracking
Information for letter and flat pieces,
bundles, handling units, and containers.




SHARE MAIL® SERVICE

Constituents can message friends and family through
pre-paid postcards with Share Mail®:

Provides a
mechanism for
campaigns and
organizations to
use mail to share
information.

Y

NE-ROE

Supporters can send
Share Mail® letters
and postcards to
ry . other potential voters
= s B : :
5 EZTTEQ LIVING ; | - WIthOUt USIng a
stamp.

BETTER SCHOOLS
BETTER COMMUNITIES
BETTER LIVING

BETTER SCHOOLS
BETTER COMMUNITIES
BETTER LIVING

HELP US ELECT | | || “a HELRPUS ELECT || | | i A HELERUS I ERECH e
JANE DOE! JANE DOE! CADIDATE I JANE DOE! cA

e candidate Utilizes Intelligent
A g o Ay o] bder tame] el e < Mai|® barcode (||\/|b)®
technology to identify
and count each mail
piece as it moves

through mail
Pre-printed message Write your own message Sample message processing equipment

R 111 T PR O K TTRTIT TN O K T

I would love to lalk to
ElectJaneDoe.org ElectJaneDoe.org ElectJaneDoe.org

M
-
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CONTACT ME
*x Kk K

Donald Nichols — National Lead, LINKS:
Political & Mailing Services

 https://tools.usps.com/political-mail.htm

JenElEh R NEnels @ s gey - https://informeddelivery.usps.com/box/pages/intro/start.action

www.LinkedIn.com/in/Donald-Nichols * https://www.uspsdelivers.com/track-your-direct-mail-with-informed-visibility/

@DonNicholsUSPS « https://faq.usps.com/s/article/lUSPS-Share-Mail-The-Basics

 https://www.deliverthewin.com/
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